Getting the
Millennium Bug

The considerable success of Swed-
ish production house Yellowbird’s
The Girl With the Dragon Tattoo
(aka Men Who Hate Women), will
be analysed during this afternoon’s
public workshop at the Karel V.
The film is the first part of a trilogy
based on Swedish author Stieg
Larsson’s Millennium series. The
second part of the trilogy, Millen-
nium 2: The Girl Who Played With
Fire, opened strongly across Scan-
dinavia last weekend with 474,000
admissions.

“The selling of Millennium has
been a hectic and very exciting
experience,” enthuses sales agent
and panellist Emmanuelle Bouil-
haguet of Zodiac Entertainment,
the company that owns Yellowbird.
So far the Swedish-language film
has sold to most major territories,
including the UK (Momentum),
with an all-rights US deal about to
be signed, she claims. “The sales
strategy is based on the success

of the book, which has sold more
than 15 million copies worldwide.
When you are watching the films

you really feel the atmosphere
and the storylines resemble the
books very closely. It is not a free
interpretation - it is very close and
respectful,” she points out.
Benelux distribution outfit Lu-
mieére boarded the trilogy early, in
part due to the company’s previ-
ous collaboration with Yellowbird
on the Wallander series. Lumiére’s
Esther Bannenberg, who will

also sit on this afternoon’s panel,
confirms that The Girl With the
Dragon Tattoo has so far attracted
in excess of 180,000 admissions
across the Benelux. After nine
weeks the film had garnered
850,789 the Dutch box-office (up
to 20 September) with an impres-
sive average of €1350 per screen
(37 screens). “For us, we treated
the film as a mainstream release,”
Bannenberg comments. “The only
thing not mainstream about it was
the Swedish language,”

Other panellists this afternoon will
include the film'’s producer Soren
Staermose and Peter Hald, deputy
director of the Swedish Film Insti-
tute. NC

Netherlands Production Platform Focus

Pan-Euro Pitch

The co-pro credentials of Paula
van der Oest’s Honour Killing,
the politically-charged story of
a pregnant woman'’s desperate
flight from her Kurdish family,
seem sound given producer
Pieter Kuijpers intention to
shoot the film across five Eu-
ropean countries.

“Shooting in so many territories
will make the film a little more
expensive [budget €3.5 million],”
he explains. “And so it will need

a lot of effort and many shooting
days for it to work. But this film
has to be more than just a politi-
cal pamphlet. It must be a drama,
a real film that can touch as broad
an audience as possible.”

Kuijpers admits to a curiosity as

to how prospective partners will
react to such a darkly-themed
project, but concedes that his fears

Pieter Kuijpers

are lessened considerably by his
decision to work with the Oscar-
nominated Van der Oest (Zus & Zo
2001). “We need to find out if it is
possible some way to understand
the problems inherent within the
subject of honour killing. We come
to it from a very western point of
view. I want to understand what is
happening and why it is happen-

PICTURE RAMON MANGOLD

DUTCH ANGLE Yesterday industry experts delivered a robust
assessment of the perception of Dutch cinema abroad, citing ele-
ments as diverse as the apparent discordant sound of the mother
tongue and the alleged middle-class bias in its subject matter as
potential stumbling blocks for international audiences. Pictured are
Benjamin Mirguet (Cannes Directors’ Fortnight), journalists Jean
Roy (L’Humanité) and Geoffrey Macnab (Screen Int’l), the Binger’s
Marten Rabarts and Claudia Landsberger (Holland Film).

God Save McQueen

Experimental artist Steve
McQueen, whose debut fea-
ture Hunger bagged the Cam-
era d’Or at Cannes 2008, will
today answer questions posed
by Screen International US
editor Mike Goodridge during
the Binger-Screen Interna-
tional Interview. The film,
about the 1981 Irish hunger
strikes, picked up a bevy of
other prizes that included

the Diesel Discovery Award
at Toronto (2008) and Best
Film at the London Evening
Standard Awards (2009).

“We are very happy to have
Steve McQueen as our guest for
interview,” commented Binger
chief Ido Abram yesterday. “He is
an extraordinary artist who, with
Hunger, made one of the best
debut features in years. If I close
my eyes the film still flashes

ing. And let’s see if we can relate
to it somehow.”

“We were always very keen to
work with Paula,” he continues.
“We are not the biggest company
in Holland but we try to make
different films. I love her work
and have wanted to work with
her for some time, so we sat down
to discuss how we could do this.
When she told me about her idea
for Honour Killing I immediately
thought it was great. It is some-
thing that very much appeals to
me.

In addition to Honour Killing,
Kuijpers will be pitching Heaven
On Earth during the NPP, a project
he is looking to both produce and
direct. He describes the film as a
coming-of-age drama of biblical
proportions about faith, love and
death at the end of the 1970s. NC

through my mind. It's unavoid-
able. It's a masterpiece. In terms
both of story and vision, every-
thing comes together. It is pure
cinema.”

McQueen’s first major work was
Bear (1993), in which two naked
men exchange a series of glances
that can be interpreted either as
flirtatious or threatening. One of
his best known works, Deadpan
(1997). is a restaging of the Buster
Keaton stunt in which a house
collapses around the filmmaker

Sound and

Sound and image service
company CineMeta digital is

in Utrecht this year looking to
drum up business among the
domestic and international
producers attending the Holland
Film Meeting. Founded in 2007,
the company recently completed
full sound and image post-
production on the upcoming
children’s film Sinterklaas en de
verdwenen pakjesboot (Martijn
Nellestijn) which will world
premiere in The Netherlands
October 7. The documentary
Inferno (Jacques Laureys), for
which CineMeta also provided
full post-production services,
premiered yesterday at the
festival.

“Flexibility is our middle name
for all image and sound needs,”
explains CineMeta marketing
manager Anouk Kuiper. “Clients

TODAY AT THE HOLLAND
FILM MEETING

09.00 - 21.00 Video Library and
Benelux Screenings, Jan van
Nassau Room, Karel V

09.00 - 09.30 NPP Coffee and Ope-
ning, Maria van Hongarije Room

09.30 - 13.00 NPP Presentations,
Maria van Hongarije Room

13.00 - 14.30 Lunch (Invitation)
Hosted by Rotterdam Film Commis-
sion Restaurant, Karel V

15.00 - 17.00 Public Session.
Business Case Study: Millennium
Trilogy The production and finance
of non-English spoken films Maria
van Hongarije Room

17.00 - 17.30 All About EAVE.
Presentation by Alan Fountain,
Maria van Hongarije Room

17.30 - 18.30 Binger-Screen Interna-
tional Interview, Steve McQueen.
Earl of Leicester Auditorum

18.30 - 20.00 Cocktail Hosted by Bin-
ger Filmlab Maria v. Hongarije Room

who is left standing in the space
left by an open window. In 1999
McQueen picked up one of the
art-world’s most prestigious
awards, the Turner Prize.

After the interview Abram will
present the current crop of
Binger filmmakers to guests of
the Holland Film Meeting. The
Binger also announced yesterday
two new programmes for 2010,
the Doc Lab, which offers coach-
ing from inception to release

of documentary product, and
Company!, which will focus on
strategies to strengthen the long-
term viability and growth of the
attendee’s production company.
Lab alumni Jan-Willem van Ew-
ijk and Bero Beyer from Dutch
production house Augustus Film
are pitching their project Land at
this year’s Netherlands Produc-
tion Platform. NC

Visi
can either bring their own team
of technicians or choose from

our creative team of profession-
als.”

So far the majority of the com-
pany’s work has been sourced in
The Netherlands. This includes
the IJswater Film feature Skin
(Hanro Smitsman, 2008) which
was entirely post-produced in
the CineMeta studio. “Another
example is the movie Terug naar
de kust [Will Koopman, premiere
October 29],” continues Kuiper.
“The production team brought
their own team of technicians
and chose the sound studios at
CineMeta because of our high-
end technical infrastructure, our
flexible opening hours and the
easy access to our studios. And
in our 50 seat-theatre we were
able to do the Dolby surround
mastering.”



